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• Internet advertising

• Direct mail and email marketing

• Cooperataive catalogs and 
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• Social media marketing

This edition is the �rst in history to be made into 
a nursing-student friendly edition with focus 
questions for each chapter, author quotes, and a 
full index that includes a glossary, word index, 
author bio, and additional sources for nurses – all designed to 
make reading and studying this book much easier and much 
more enjoyable.  

Selling Points
• This edition is the �rst in history to be made into a nurs-
ing-student friendly edition. 
• A modern nurse can learn more from Florence Nightingale 
with our edition than any edition published before.  
• While medical knowledge has signi�cantly increased since 
Nightingale’s time, her common sense and wisdom still form a 
solid basis for caring for sick people today. 
• Nightingale created higher standards for the entire nursing 
profession with this book. 
• This helped transform nursing into the respected and hon-
ored profession we know today. 
• Notes On Nursing continues to provide an excellent resource 
for nursing fundamentals and skills.

Testimonial
“Because these notes record the skillful observations of a 
trained eye and mind on the fundamental needs of human 
beings in sickness and in the prevention of sickness, they are 
to a great degree timeless in their usefulness to the student of 
nursing in any country in the world.” Virginia M. Dunbar, Dean, 
Cornell University New York Hospital, New York City, 1946

About the Editors

Michele G. Kunz, MSN, ANP, RN-BC, has been a clinical nursing 
educator, and an AHA Certi�ed Instructor, for over 30 years. 
Michele has taught and certi�ed over 30,000 healthcare pro-
fessionals and students in ACLS, BLS, and PALS. Published 
author and conference speaker. 

Joseph C. Kunz, Jr., MBA, is an AHA Certi�ed BLS Instructor, 
and has been involved in teaching AHA certi�cation classes 
for 30 years. He is also the creator of the Zombie Notes Study 
Charts, which have been used by thousands of healthcare pro-
fessionals, students, and American military medical personnel.

Written by “The Mother of Modern Nursing”
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